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Blaze a new trail.
Improve performance.
Master sponsorships.
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About Sponsorship Mastery Summit
Sponsorship industry experts facilitate intensive and interactive sessions 
for mastering the art and science of sponsorship. Participants collaborate 
with thought leaders, hear from big brands, explore new ideas, and leave 
with a simple sales plan, an improved story, sponsor leads, a sales process, 
best practices and new connections. The learning and exchange continue 
online for three months with webinars and information on the most 
relevant and important topics key to sponsorship success.

Who Should Attend?
Are you a sponsorship marketing and sales professional in search of new 
ideas to increase your success? Do you aspire to be on the cutting edge 
and helping to shape the future of sponsorship? Sponsorship Mastery 
Summit is for you. It’s for anyone dedicated to mastering the art and 
science of sponsorship.

More info and register online:
sponsorshipmasterysummit.com
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Designed Especially for Sponsorship 
Sales Leaders and Teams
Sponsorship Mastery Summit is designed specifically for sponsorship sales 
leaders and teams to increase revenue and master sponsorships. Get 
ready for 12 interactive sessions with opportunities to discuss, debate, 
share and role-play. As an added value, you receive access to sponsorship 
tools, training and a community of experts in the months following the 
event.

Summit Overview
Wednesday, September 25, 2019, 11:00-5:00
Welcome and storytelling session
Lunch and big brands panel discussion
Interactive group sessions
4 dynamic breakout sessions to choose from
Networking happy hour (5:00)
Guided meditation (9:00)

Thursday, September 26, 2019, 8:30-4:00
Sunrise yoga (6:00)
Breakfast and big brands panel discussion
Group interactive sessions
Lunch and keynote speaker Jim Andrews
4 dynamic breakout sessions to choose from
Sponsorship mastery session
Meet the masters

More info and register online:
sponsorshipmasterysummit.com
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After the Summit: The Learning and 
Connection Continues
Sponsorship Mastery Summit is more than a two-day event. Following the 
summit, participants receive access to tools, resources and expertise that 
support ongoing sponsorship success. This is your opportunity to get into 
the practical application of sponsorship. Plus, content is developed in real 
time, based on your feedback. Tell us what you want to know and we’ll 
cater online sessions to meet your current needs.

Webinar Session Topics
• Are Sponsorship Valuation Models Effective?
• Building Your Sponsorship Team: Employees or Outside Agencies
• Sponsorship Operating Models, Roles and Responsibilities
• The Emerging and Active Sponsorship Landscape
• Creating Your Sponsorship Asset Inventory
• Developing Sponsorship Levels: Old School vs. New Approach
• Packaging and Pricing Your Sponsorship Assets
• Getting the Meeting and Closing the Deal
• Developing Sponsorship Proposal Templates
• Preparing Sponsorship Contracts to Minimize Future Conflicts
• Delivering on the Promise of Flawless Execution
• Integrating Digital Assets Into Your Sponsorship Program

More info and register online:
sponsorshipmasterysummit.com
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Session Details
Wednesday, September 25, 2019
11:00-12:15 Welcome: What’s Your Story?
 Every brand, every organization, every event has a story. Telling that story in a compelling way—with words, images and experiences—is the 

key to connecting with the desired audience. This session demonstrates how to craft a story that creates a meaningful interaction and inspires 
action.

12:30-1:30 Lunch and Panel Discussion: Big Brands Share Valuable Sponsorship Insights
 A panel of sponsorship leaders representing adventurous brands and iconic properties that are actively engaged in sponsorship marketing 

shares valuable insights that will make you think differently about your outreach efforts. Hear which sales approaches deliver the best results 
and the ones you should leave behind.

1:45-2:45 A Proven 7-Step Sponsorship Sales Process Used by Masters
 Discover a proven and repeatable 7-step process for selling honed by sponsorship masters over the past two decades. Get valuable insights 

about each step—from prospecting and getting in front of new sponsors, to creating a winning proposal and closing the deal, plus flawless 
execution of a sponsorship program and much more. Master the steps and master sponsorships. 

3:00-4:00 Develop Your Sales Plan
 Everyone leaves this session with a sales plan outline for 2020. Beyond goals and prospects, this plan includes essential activities broken down 

into manageable action steps along with a sales pipeline framework to achieve better outcomes and meet your goals. You’ll take a hard look 
at what you are selling, to whom, at what price, and how and when.

4:00-5:00 Breakout Sessions

5:00-6:30 Networking Happy Hour

9:00-9:45 Guided Meditation

More info and register online:
sponsorshipmasterysummit.com
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Session Details
Thursday, September 26, 2019
6:00-6:45 Sunrise Yoga 

7:30-8:30  Breakfast Buffet and Panel Discussion: Big Brands Share Secrets for Meeting Sponsor Expectations
 Research shows that sponsors are not getting what they expect from sponsorship programs. Hear from industry leaders from brands like 

Alaska Airlines, Delta Dental and Miller Beer about their expectations of sponsorship as a marketing tool, and of the people selling and 
executing the sponsorships. Learn which expectations are commonly met and those that consistently underperform.

8:45-9:30 What’s the Big Idea?
 As a sponsorship pro, you know ideas sell—especially ideas that are tailored to sponsor objectives and marketing initiatives. Yet as an industry, 

it’s still common practice to present tiered packages or a menu of “possibilities” to potential sponsors. Join us in repositioning sponsor 
conversations and looking at assets in a whole new light to generate better and more focused ideas for sponsors.

9:45-10:45 Identify, Price and Package Your Assets
 One of the biggest challenges in the sponsorship industry is identifying the assets available to offer potential sponsors, the right pricing 

strategies, and how to package benefits in a way that is most appealing to the buyer. This session explores cutting edge ways to develop this 
essential framework for your sponsorship program.

11:00-11:45 When Sponsorship and Social Good Intersect
 Today more than ever, brands are taking powerful positions on social issues, and they’re using sponsorship as a tool for doing so. Hear from 

experts about how to align sponsorships and social good, projected trends and the reasons cause-related sponsorship is predicted to reach 
$2.23 billion in 2019.

12:00-1:00 Lunch Buffet and The Future of Sponsorship with Jim Andrews
 Keynote Jim Andrews, former senior vice president of IEG, shares predictions on the future of sponsorships. A 30-year sponsorship industry 

veteran and trailblazer, Andrews will share his expertise in the areas of sponsorship strategy, valuation, measurement, digital content, data-
driven marketing and audience engagement.

1:15-2:00 Breakout Sessions
2:15-3:00 Strategies and Tactics Used by Masters 
 Master the art of sponsorship with the most current and effective ways to secure revenue. Discover specific practices to increase your 

partnership commitments and identify new areas of opportunity to support revenue growth. Learn tactics the masters use to consistently 
meet or exceed revenue goals. Get specific action steps to optimize your results.

3:15-4:00 Meet the Masters 
 As the summit concludes, join our panel of masters for a live Q&A session. This is your opportunity to make connections, address burning 

questions and walk away with powerful nuggets of information that are sure to energize and inspire you. 

More info and register online:
sponsorshipmasterysummit.com
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Powerful Sponsorship Negotiating and Contracting Strategies with 
Jane Zalutsky
When it comes to sponsorships, many organizations accept less 
than the proposed fee. Discover specific strategies to maintain your 
pricing integrity and get back to a position of negotiating strength. 
Avoid common and uncommon pitfalls by including important 
language in sponsorship contracts.  

The Power of Relationships with Beth Knox
Many tout themselves as consultative, relationship-based sellers. 
Would your clients say the same about you? This session shares 
why relationships really do make a difference and explores ways 
to foster new ones. It digs into key areas of relationship-building 
and challenges you to find where you may have opportunities for 
growth. 

Building a Winning Sponsorship Culture and Team with
Michael Kithcart
Sponsorship is a team sport, and a key component to success is 
creating an environment where everyone is invested in the overall 
goals and outcomes. Regardless of position, everyone influences 
and contributes to an organization’s sponsorship success. Discover 
specific steps to implement in your workplace to improve the level 
of support and unified sponsorship effort.

Breathing Life Into a Stale Sponsorship Program with Brian Jones
This session explores how to re-energize your sponsors, your 
colleagues and the sponsorship culture within your organization. 
Reviving a sponsorship program requires the participation of all 
stakeholders internally and externally and often requires a bold 
move. Discover specific actions tailored to your situation that are 
sure to breathe new life your sponsorship program.  

Breakout Session Details
Wednesday, 4:00-5:00 and Thursday, 1:15-2:00

More info and register online:
sponsorshipmasterysummit.com
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Keynote Speaker
A sponsorship industry veteran, Jim is an acknowledged expert in the field of sports marketing and sponsorship. He 
was instrumental in building pioneering sponsorship firm IEG into a global leader in industry data, information and 
consulting. 

In addition to identifying key trends and delivering his unique insights into the critical issues facing rights holders 
and their commercial partners, he is recognized for identifying and developing strategies and concepts for securing, 
evaluating and optimizing partnerships now widely adopted by corporate, sports, entertainment and nonprofit 
marketers of all types and sizes.

Jim spent 30-plus years with IEG, most recently as chairman of the annual IEG Sponsorship Conference. He was 
responsible for IEG’s annual report and forecast of overall sponsorship spending, as well as the compilation of IEG’s list 
of biggest spending companies and its annual industry surveys.

A frequent media commentator and guest, Jim has been a featured speaker at hundreds of sports, entertainment and 
marketing conferences around the world.

Jim is an adjunct lecturer in Northwestern University’s Master’s in Sports Administration program, where he teaches a 
course in sports sponsorship.

Jim is a former chairman of the board of directors of About Face Theatre and also has served on the board of directors 
of the StreetWise social services agency, the Northwestern Alumni Association and the national advisory board of the 
Arts and Business Council. 

He is currently a founding director of HomeField Alliance, a nonprofit membership group for LGBTQ professionals in 
sports and events. He was also a founding member of the advisory board for the Center for Sports Sponsorship and 
Sales of the Hankamer School of Business at Baylor University.

A New York native, he earned bachelor’s and master’s degrees in journalism from The Medill School of Journalism, 
Media, Integrated Marketing Communications at Northwestern.

Jim Andrews
Former Senior Vice 
President of IEG

“Sponsorship marketing 
continues to thrive and 
evolve. I’m looking 
forward to sharing my 
insights on the future of 
sponsorship.”

More info and register online:
sponsorshipmasterysummit.com
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Sponsorship Masters/Trainers
Paula Beadle
Paula is an enthusiastic trailblazer with decades of marketing and sales experience in sponsorship, media, sports, event and entertainment 
marketing. Paula is a results-driven leader with an established record of increasing revenue and improving performance. During her career, 
Paula has held leadership positions with Washington Mutual, Clear Channel Communications and the Minnesota Vikings. Paula is the founder 
and CEO of Caravel Marketing, a national consulting company specializing in sponsorship and partnership marketing.  She has been a featured 
speaker at leading national conferences, participated on advisory boards, conducted interviews on industry best practices and facilitated 
countless strategic planning, creative thinking and sales training sessions.

Beth Knox
Most recently, Beth served as CEO of the 2018 Special Olympics USA Games, bringing 3,000 athletes with intellectual disabilities to Seattle for 
a 14-sport national competition. Beth previously served as president and CEO of Seafair—the region’s largest community festival. She helped 
bring the Rock ’n’ Roll Marathon to Seattle in 2009 and position Seafair as a powerhouse in the community. She successfully navigated her 
role during the Great Recession and secured a new title sponsor of Seafair’s premier event. She resurrected the city’s Fourth of July fireworks 
show in 2013 and produced the spectacular 2014 Seattle Seahawks Super Bowl Victory Parade, followed by the Seattle Sounders’ 2016 MLS 
Championship Cup March and Rally.

Jane Zalutsky
Jane has had a dynamic career as a producer, strategist and marketer in both the corporate and nonprofit business worlds. She is the founder 
and principal of JWorks, a Seattle-based marketing consulting firm launched in 2009. Through her consulting practice and in previous 
positions, Jane has worked with many of the Northwest’s premier organizations. She was first vice president of experiential marketing 
at Washington Mutual, where she held responsibility for all sponsorships and promotions and for in-language Hispanic marketing. She 
negotiated the first-ever naming rights deals for the bank, with two WaMu Theaters in Seattle and at Madison Square Garden in New York 
City.

Prior to that, as the co-president of One Reel, a Seattle-based event company, Jane produced a number of iconic events including 
Bumbershoot, the Seattle Arts Festival, Goodwill Arts Festival, Teatro ZinZanni in Seattle and San Francisco, AT&T Summer Nights at the Pier, 
the WaMu Family Fourth Fireworks and the World of Music Arts and Dance (WOMAD) Festival. She has also served on multiple boards and 
commissions in Washington and New York.

More info and register online:
sponsorshipmasterysummit.com
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Sponsorship Masters/Trainers
Michael Kithcart
Michael is a leader in working with organizations and teams to develop strategic sponsorship marketing initiatives that meet and exceed client 
goals. A master facilitator, revenue generator, team builder and vision activator, she most recently served as vice president of sales and event 
sponsorship for iHeartMedia in Minneapolis, Minnesota, where she led, coached and trained teams that exceeded sales and sponsorship 
goals. Throughout her career, Michael has transformed organizations, created new departments, organized startups and enhanced the 
effectiveness of individuals and teams.

Michael’s international development and women’s empowerment interests have provided opportunities for her to consult and conduct 
fieldwork to support social entrepreneurs in Haiti, Africa, India and Nepal.

Brian Jones
Brian’s career in professional sports started in Denver, Colorado in 1994, working for the Denver Nuggets. Eventually Brian made his way to 
Seattle, where he served as the managing director of corporate partners for the Seattle Seahawks and vice president of business development 
for the Sounders FC. In each of these capacities, he was directly responsible for new revenue and partnership growth, as well as partner 
amplification, satisfaction and retention.

In 2016, Brian launched Consulting Jones to advise organizations in strategic partnership planning, new business development and 
sponsorship optimization with a focus on sports, venues and events.  Among other clients, Brian currently serves as the chief revenue officer 
of the Seattle Seawolves Rugby Football Club.

More info and register online:
sponsorshipmasterysummit.com
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Recharge, Relax, Breathe
The summit is a series of interactions, discoveries and exploring ways to 
integrate the strategies and tactics you learn into your own sponsorship 
practice. But balance—including mindfulness and wellness—is essential 
to reaching the top of the mountain. We’ve curated a variety of activities 
before and after the sessions to promote balance.

Special Activities
• Group Activities: Registration includes access to a group happy hour and/or guided 

meditation (Wednesday evening) and sunrise yoga (Thursday morning). 
• At the Hotel: Enjoy the indoor saline pool and whirlpool, then visit the full-service spa for 

a facial, massage and body wrap. The 24-hour StayFit Gym provides a sunlit destination to 
maintain your workout routine while you’re at the summit.

• Outdoor Activities: Explore the 1.5-mile walking trail connecting the hotel and Gene 
Coulon Memorial Beach Park. Enjoy swimming, fishing, sand volleyball courts, horseshoe 
pits and tennis courts.

• Pike Place Market: More than the city’s beloved public market, Pike Place Market is a 
vibrant neighborhood made up of hundreds of farmers, craftspeople, small businesses and 
residents.

• Seattle Center: Experience 360-degree views from the Space Needle or interactive and 
exhilarating exhibits at Chihuly Glass Garden, MoPop and the Pacific Science Center.

• Woodinville Wine Country: Visit some of Washington’s most prestigious wineries, located 
just 20 miles north of Renton. Featuring over 120 tasting rooms, breweries, distilleries and 
restaurants.

• Museum of Flight: Explore over 175 aircraft and spacecraft at the largest space museum in 
the world. Featuring exhibits and interactive experiences, including a 3D movie theater.

More info and register online:
sponsorshipmasterysummit.com
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Venue and 
Registration
Located on the shores of Lake Washington, 
Hyatt Regency Lake Washington at 
Seattle’s Southport perfectly combines the 
natural beauty of the Pacific Northwest 
with modern amenities. Enjoy close 
proximity to Sea-Tac International 
Airport, downtown Seattle, plus ample 
opportunities for shopping, dining, hiking 
or relaxing at the hotel.

Hyatt Regency Lake Washington
1053 Lake Washington Blvd N
Renton, WA 98056
425-203-1234

Summit registration: $1,400*
Hotel room rate: $239/night

*Registration includes meals, networking 
happy hour, guided meditation and sunrise 
yoga. Plus, you’ll have ample opportunities 
for shopping, hiking and relaxing at 
the Hyatt Regency on beautiful Lake 
Washington.

More info and register online:
sponsorshipmasterysummit.com
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